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ABSTRACT 

 

Information design is an emerging area of study and practice within technical and professional 

communication. Although information design draws upon established theories of usability, 

established practices of document design, and an extensive body of research about human-

information interaction, there is much yet to be done to consolidate the practices and theories 

across disciplines, sectors, and genres. This study uses thematic analysis to synthesize the current 

state of information design through a close reading of the literature, identifying the most 

frequently addressed themes, including concepts, frameworks, and applications. The study goes 

on to describe three key strands of information design practice, tracing influences on the field and 

the increasing uptake of digital technologies. The study also highlights the need for information 

design practices to align with user needs, accessibility, and ethics. This paper aims to contribute 

to the maturing of information design by undertaking a comprehensive thematic synthesis to 

inform future academic research and practice. 

 

Keywords: Information Design, Thematic Analysis, Professional Communication, Document 

Design, Methodology. 

RESUMO 

 

O design de informação é uma área emergente de estudo e prática no âmbito da comunicação 

técnica e profissional. Embora o design de informação se baseie em teorias consolidadas de 

usabilidade, práticas estabelecidas de design de documentos e um extenso conjunto de pesquisas 

sobre a interação entre o ser humano e a informação, ainda há muito a ser feito para consolidar 

as práticas e teorias entre disciplinas, setores e gêneros. Este estudo utiliza a análise temática para 

sintetizar o estado atual do design de informação por meio de uma leitura minuciosa da literatura, 
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identificando os temas mais frequentemente abordados, incluindo conceitos, estruturas e 

aplicações. O estudo prossegue descrevendo três vertentes principais da prática do design de 

informação, traçando as influências no campo e a crescente adoção de tecnologias digitais. O 

estudo também destaca a necessidade de as práticas de design de informação se alinharem às 

necessidades dos usuários, à acessibilidade e à ética. Este artigo visa contribuir para o 

amadurecimento do design de informação por meio de uma síntese temática abrangente para 

orientar futuras pesquisas acadêmicas e práticas. 

 

Palavras-chave: Design de Informação. Análise Temática. Comunicação Profissional. Design 

de Documentos. Metodologia. 

 

RESUMEN 

 

El diseño de la información es un campo emergente de estudio y práctica dentro de la 

comunicación técnica y profesional. Aunque el diseño de la información se basa en teorías 

consolidadas sobre la usabilidad, en prácticas establecidas de diseño documental y en un amplio 

corpus de investigación sobre la interacción entre el ser humano y la información, aún queda 

mucho por hacer para consolidar las prácticas y las teorías en todas las disciplinas, sectores y 

géneros. Este estudio utiliza el análisis temático para sintetizar el estado actual del diseño de la 

información mediante una lectura detallada de la bibliografía, identificando los temas más 

frecuentemente abordados, incluidos conceptos, marcos y aplicaciones. El estudio continúa 

describiendo tres líneas clave de la práctica del diseño de la información, rastreando las 

influencias en el campo y la creciente adopción de las tecnologías digitales. El estudio también 

destaca la necesidad de que las prácticas de diseño de la información se ajusten a las necesidades 

de los usuarios, la accesibilidad y la ética. Este artículo pretende contribuir a la maduración del 

diseño de la información mediante la realización de una síntesis temática exhaustiva que sirva de 

base para la investigación académica y la práctica futuras. 

 

Palabras clave: Diseño de la Información. Análisis Temático. Comunicación Profesional. 

Diseño de Documentos. Metodología. 
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INTRODUCTION 

 

Thematic analysis is a common method across many academic fields for making sense of 

large amounts of dispersed information. Information design uses thematic analysis to organize 

theoretical backgrounds and information design practices. Information design is a 

multidisciplinary field, and thus thematic analysis is a structured method for uncovering its 

underlying structures and providing a coherent image of the field (Dias et al., 2026a, 2026b; 

Lopes & Dias, 2026a, 2026b; Quintão et al., 2026). 
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Information design has evolved dramatically from initial studies on legibility and 

readability to explore critical aspects of usability, document design, multimodality, and human–

information interaction. Early studies on information design focused on how typography and 

layout affected print communication by optimizing readability (Greene 1933; Paterson & Tinker 

1940; Tinker 1963). Subsequent studies of information design shifted their focus to examine 

rhetorical, cultural, and social aspects of written and printed information (Kostelnick 1990a; 

Schriver 1997, 2008; Waller 2020). Most recent research employing digital technologies has 

further examined the design, delivery, and experience of information across multiple 

communication modes (Jewitt 2009; Norman 2004; Rose & Turner 2023). 

Information design has more than one parent, and different disciplines offer views of 

information design activities from very different perspectives. A perspective in usability research 

is how information design can support users' information needs. A perspective of document 

design scholarship is how rhetorical and cultural forces shape the design decisions made by 

information designers. A higher-level perspective than either of these is that of multimodality, in 

which information design is studied as a form of composition that uses not just language but a 

variety of semiotic modes, including visual images, fonts, and material textures. A perspective 

even higher than that is that of information behavior, where the user of information is an active, 

dynamic participant in an information ecosystem, affected by and affecting the information 

environment. Another perspective is that of designing documents and interactive information 

spaces, which require a technically sophisticated information designer and reflect the growing 

professionalization of technical writing, as well as its intersections and overlaps with many other 

disciplines and practices. Finally, important ethical considerations regarding accessibility and 

user experience must be addressed in information design. This study needs to be located within 

current practice and research. Information design is becoming increasingly important within our 

digital society. Information design involves more than simply making websites, wayfinding 

systems, or data visualizations more ‘usable’. An information design approach is needed in the 

production, dissemination, and interpretation of information in general. The research on which 

this study is based draws on a variety of disparate disciplines and traditions of research, and 

positions information design as an important, coherent, and significant area of research (Albers, 

2012; Carliner, 2000a, b; Horn, 1999; Pettersson, 2002; Waller & Delin, 2021). 

 Finally, this study serves three purposes. First, it traces the various conceptual bases of 

information design and sketches the field's history and relevant theories. Second, it examines 
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practices of information design and considers how scholars and practitioners of technical and 

professional communication use them. Third, this study maps current trends and future 

challenges, including the growing role of digital technologies, cultural diversity, and the moral 

bases for design. 

 

BACKGROUND 

 

Studies on information design have focused on both theoretical models and empirical 

studies of printed information. Research on the legibility and readability of printed 

communication established the foundation for information design practice and guidelines for 

good information design in terms of type, spacing, and layout (e.g., Greene, 1933; Paterson & 

Tinker, 1940; Tinker, 1963). Subsequent studies and commentaries on information design have 

shifted their emphasis from messages and visual space to the ways in which professional 

communication constructs meaning in a variety of contexts (Kostelnick, 1990a; Schriver, 1993; 

Waller, 2020). 

The Usability of information movement provided an important context for information 

design. Understanding how information can be made usable for people performing specific 

information-seeking tasks and for specific purposes in specific contexts has influenced the design 

of products, interfaces, and documentation. The design guidelines and principles for information 

design, such as clarity, organization, accuracy, features, color, and images (positive and pictorial), 

have become a major focus in the field (Barnum, 2002; Gould & Lewis, 1985; Nielsen, 2000). 

Testing the usability of information for human information behavior and doing research on the 

usability of information to gain insight into how to design products that meet users’ information 

needs, and then conducting usability testing, revising and improving the product through several 

cycles of testing and revision (Buxton, 2001; Lavalle, 2010). 

As scholars and practitioners studied the usability of technical documents, other 

researchers began to investigate the texts’ rhetorical and cultural dimensions. In addition to 

usability, documents can be designed to make effective rhetorical statements, to reflect aspects 

of culture, or to guide readers through information-rich materials, such as graphs, tables, indexes, 

and other organized data. Our understanding of information design has thus progressed from the 

technical act of using layout and typography effectively to recognize its role as a rhetorical act 

with cultural, professional, and ethical bases. 
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Jewitt (2009) states that meaning is produced from the interaction of text, image, etc., and 

other modes; thus, multimodal analysis of communication extends the remit of information 

design beyond clear text to the design of communication as a whole, comprising a number of 

different modes or semiotic resources. The growing relevance of digital technologies has raised 

new design challenges and opportunities for engagement with information (Norman, 2004; Rose 

& Turner, 2023). 

In addition to inquiries into best practices in information design, there have been 

continued studies of the phenomenon of professionalization, applied to the history of technical 

communication as a profession in general and to information design in particular (Malone, 2011, 

2015, 2019). 

These studies examined the roles of professional organizations and educational programs 

as well as the work practices of information designers. Many studies examined ethics, 

accessibility, and user advocacy (Amare & Manning, 2013; Redish & Barnum, 2011; Rose, 

2016). 

Frameworks for information design have been developed to deal with a multitude of 

perspectives on design. In print media, Carliner (2000a) conceptualized information design as 

three components: physical, cognitive, and affective. Information design as a profession has also 

been described (Horn 1999), and the principles and guidelines for information design have been 

introduced (Pettersson 2002). This paper focuses on layout and graphic literacies and on how 

print-based design practices have survived into the digital age of information design. The second 

paper examines the application of design practices within the remit of science and scientific 

visualization. 

Although significant advances have been made in information design over recent years, 

some cracks in the theoretical foundation remain to be addressed. The many traditions of 

information design have led to disciplinary fragmentation, preventing sufficiently integrated 

research across disciplines. This report examines the influence of usability research, document 

design, multimodality on design, and professionalization within the field, using thematic analysis 

to piece together the patchwork of research and practice and identify overall themes. 2026a; Dias 

et al., 2026b). 

This study is situated within the emerging new landscape for information design in 

relation to communication theory, rhetoric, cultural studies, human-computer interaction, and 

design practice. While the study reports its findings thematically, information design as a field of 
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research resists easy categorization across disciplines. The study uses thematic analysis to 

synthesize current practices within information design and to draw theoretical conclusions to 

inform future research and practice within the emerging field. 

 

METHODOLOGY 

 

This study followed a methodological roadmap that used thematic analysis as the primary 

method for identifying and synthesizing themes, topics, and subtopics extracted from the 

information design literature. It guided the researcher beyond mere description and encouraged 

coding and theme development to synthesize information from various sources in the information 

design literature. The data was thematically analyzed in four stages: first reviewing the reference 

corpus to ensure all relevant sources, both foundational and contemporary, were included in the 

analysis; then applying coding procedures to the references to extract the concepts, techniques, 

frameworks and applications that were relevant to the analysis; organizing these codes into 

categories which served as a starting point for themes to emerge; and then refining the themes 

through further analysis of the literature to ensure all relevant aspects had been captured. 

In developing the methodological tools for generating grounded theory, Strauss and 

Corbin (1998) laid the groundwork for qualitative research methods, including thematic analysis, 

systematic coding, and categorization. Increasingly, business and management research is 

conducted using qualitative research methods. Saunders et al. (2009) stressed the importance of 

methodological coherence in qualitative research and argued that research methods should be 

well aligned with the research objectives and the underlying theory. This study employed 

methods that systematically identified themes within the data, rather than the researcher's prior 

beliefs and concepts. 

In addition to its rigor, the choice of thematic analysis was influenced by its flexibility. It 

enables findings to be synthesized from a variety of sources, including usability testing (Barnum, 

2002), documents (Schriver, 1997), and from a multimodal perspective (Jewitt, 2009). 

Information behavior has an ecological orientation (Fidel, 2012), and, as such, thematic analysis 

provided a flexible yet structured approach to recounting the history of information design and to 

assessing the field’s current state. 

Despite the strengths of the methodology employed in this study, there are also certain 

limitations to consider. Thematic analysis is an entirely interpretive method and, consequently, 
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the themes developed and categorized are filtered through the researcher’s interpretation. Whilst 

systematic coding procedures and methodological rigor have been adhered to as much as possible, 

there will always be a degree of subjectivity evident within the study. Furthermore, thematic 

analysis is not suited to producing statistical generalizations, and therefore, this study is not 

seeking to generalize to the wider population. However, the in-depth insights generated can have 

merit, particularly in such a diverse and increasingly interdisciplinary field. 

In addition to the thematic analysis outlined above, the papers have also been amenable 

to coding using bibliometric and text-mining tools and methods. To support the qualitative coding 

process, VOSviewer 1.6.20 (Van Eck & Waltman, 2010) and Voyant Tools 2.0 (Sinclair & 

Rockwell, 2016) were also used to graphically represent thematic clusters and to provide 

numerous tools for analyzing texts. The output from these tools consists of a series of interactive, 

thematic visualizations that further support coding and bibliometric mapping of the document 

corpus. These enable the various themes to be viewed in terms of their distribution across the 

corpus. 

 

FINDINGS AND ANALYSIS 

 

To gain better insights into emerging thematic clusters in the literature, a bibliometric 

visualization was used to map connections among authors, keywords, and citations within a 

collection of information design articles. This network visualization (Figure 1) provides a view 

of the relationships among information design concepts, emerging ideas, and practices 

conceptualized across disciplines. 

 

Figure 1: Network map 

 
Source: VOSviewer (version 1.6.20). Adapted from van Eck and Waltman (2010) 

 

Figure 1 shows a network map of co-authorship relationships among scholars who have 

authored works in information design. The map provides a view into the communities of practice 

that have contributed to this field over time. The clusters of nodes represent co-authors, and two 
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strong scholarly communities are revealed. One group of scholars and researchers, including 

Barnum, Gould, Lewis, Nielsen, and Fidel, focuses on topics such as usability and user and 

human-information interaction. The second group, consisting of Schriver, Kostelnick, Redish, 

and Carliner, focuses on topics related to document and information design from a rhetorical 

perspective. The map further reveals locations of interdisciplinary bridges between the different 

clusters. Some authors have been placed centrally between multiple clusters as their work 

connects traditions within these clusters. It is perhaps no surprise that many bridges between 

usability research and development and information design also span these areas and usability 

document design, given that good information design and effective usability documentation are 

already recognized as inherently interdisciplinary. Some of the bridges between these three areas 

are also locations where people actively connect the traditions of these areas; for example, 

Carliner and Redish, who also bridge this third area of documentation design. New contributors 

are represented as smaller nodes as they start to connect with others. The network has high 

density, indicating a lot of collaboration. It also has several clusters, indicating some 

fragmentation. Information design is an inherently multidisciplinary field, and while there are 

many interesting insights emerging within it, many remain confined to specific disciplines and 

methods. Based on the network map of co-authors, we want to show the possible cooperations 

and the different fields that are connected through information design, illustrated in Figure 2: 

 

Figure 2: co-authorship network map 

 
Source: VOSviewer (version 1.6.20). Adapted from van Eck and Waltman (2010) 

 

The following conceptual word cloud (Figure 3) was developed using the online Voyant 

Tools 2.0 (Sinclair & Rockwell, 2016). The word cloud generated from the information design 

literature corpus highlights the most frequent and significant terms, thereby identifying the major 

themes and foci embedded in the corpus. The word cloud representing information design is to 
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the right of this entry. Some of the words are unfamiliar to some readers, but all come from the 

disciplines that have contributed to information design. One notices words associated with 

rhetoric, culture, and ethics. Information design encourages good social practice; it goes beyond 

good technology or user-centered design. One also notices the words associated with interaction, 

behavior, and experience, suggesting that information design is not just about how information is 

represented; it is also about how people will interact with it. 

Words and phrases marked in green highlight the educational and cognitive aspects of 

information design, addressing issues of visual literacy, research, learning, and education. The 

terms and phrases marked in yellow indicate the professionalization of information design, 

referencing the discipline's growing institutionalization and disciplinary legitimation. Finally, the 

terms and phrases marked in red signal the practice-oriented, increasingly multimodal nature of 

information design, drawing on concepts of usability, graphics, and media. 

Figure 3 provides further details on information design’s conceptualization and illustrates 

the discipline's richness viewed from an outward-oriented cultural focus or an inward-oriented 

focus on precision. It reveals that information design is as much about usability and multimodality 

as the figure shows, and also illustrates the rhetorical, educational, institutional, and other societal 

influences that shape the discipline. 

 

Figure 3: Conceptual Word Cloud: Information Design entries 

 
Source: Voyant 2.0. (Sinclair & Rockwell, 2016) 
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Figure 4 shows the frequency of occurrence over time of five central information design 

concepts, which are compared with each other. The curves show the relative frequency 

distributions of the terms “visual”, “technical”, “information”, “design” and “communication” 

and thus provide an impression of their relative importance over time or within the database. A 

“word cloud” that reinforces the prominence of communication, design, and information is also 

visible. The fluctuations in “technical” indicate that it is more frequently associated with 

particular areas within the field of professional writing (i.e. technical communication, usability 

studies, professional practice) rather than being a standard term used to define the field as a whole. 

Note the relatively low frequency of the word “visual” until one considers the several spikes 

above average associated with certain aspects of multimodality, graphic literacy, and document 

design. 

There are some striking similarities between these two diagrams, demonstrating where the 

boundaries between communication and design blur. Design is a communication discipline above 

all else, and that means that effective design begins with the organization and presentation of 

information. Note how information is the anchor concept in this diagram, and how the balance 

between technical and visual considerations shifts depending on the context and type of design. 

These terms are not part of the underlying structure of information design and should be used 

differently in other contexts. 

 

Figure 4: Keyword Frequency Trends   

 
Source: Voyant 2.0. (Sinclair & Rockwell, 2016) 
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Four themes emerged over time, representing common practices and theories. The left 

cluster features terms that describe documentation from an individualized, project-based 

perspective on information design. Documentation is treated as a personal and professional 

artifact, often directly linked to specific projects or gathered and referenced in portfolios and case 

studies. 

Information development is the core of the discipline and is represented as a central cluster 

on the map. The central cluster describes information development from the creation and 

organization of information to refinement for specific audiences and covers all methodological 

aspects of information design from a developmental perspective. 

The right-hand set of international standards, content management, and dynamic web 

delivery focuses on a global, technology-oriented perspective. These areas draw on standards and 

the issue of interoperability across systems and formats, and are shifting increasingly to a digital 

environment with new media, platforms, and communication methods that challenge document 

designers in new ways. The content in this section explores information design methods in the 

context of globalized, digitally-driven communication.  Figure 5: Illustrations of Multiple 

Perspectives in Information Design 

 

Figure 5: Conceptual Clusters in Documentation and Information Management 

 
Source: VOSviewer (version 1.6.20). Adapted from van Eck and Waltman (2010). 

 

Theme One: Document Design & Rhetoric 

 

 Information design can be organized into three major themes. The first theme relates to 

information design from a document design and design rhetoric perspective. Early work on 

readability (Greene 1933), legibility (Paterson & Tinker 1940), and applications of readability 

(Tinker 1963) laid the groundwork for the technical aspects of this area of information design. 

Subsequent design rhetoric scholars approached the topic from a number of different 

perspectives, examining form and function, rhetorical theory, and cultural issues. From a 
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composing perspective, design rhetoric scholars such as Kostelnick (1990a, 1990b) have 

examined the composing process to achieve specific rhetorical goals. Schriver (1993, 1997) 

examined content, purpose, audience, and design/technical/visual issues. The work of Waller 

(2012, 2020) and Waller & Delin (2021) has particularly focused on ethics and cultural issues, as 

well as designer responsibility in the document design process. Two new books of mine discuss 

the evolution of document design from a design focus on typography and legibility to an 

interdisciplinary field that also draws on rhetoric, culture, and ethics. 

 

Theme Two: Usability & Human-Centered Design 

 

 The second theme, usability and user-focused methods, examines methods for creating 

web documents and designs that are usable by others. Gould & Lewis (1985) were the first to 

describe an iterative approach to design that involved users in the process; their techniques have 

since become accepted methodologies for usability testing and other forms of user-centered 

design. Barnum (2002) applied the lessons of usability to the practices of technical writing, while 

Nielsen (2000) presented widely-used and tested usability heuristics for Web page design. 

Norman (2004) explored the nature of design from a psychological and experiential perspective, 

asking whether the user experience of products and interfaces is affected by how they are 

designed, even when users cannot articulate their experiences. Finally, Horn (1999) and Carliner 

(2001) explored the role of usability in the work of information designers. Usability is not simply 

another design method; it is a fundamental aspect of the discipline as a whole and thus an essential 

consideration for effective design. 

 

Theme Three: Multimodality & Visual Communication 

 

 Designers h have a growing set of concerns about quality in information design, moving 

beyond content quality and well-designed layout to include multimodality and visual 

communication. Multimodal analysis (Jewitt, 2009) examines how meaning is made using 

different semiotic modes – for example, text, image, sound, and gesture – while Designers have 

long treated written and visual modes as nothing more than a combination, asking questions about 

the quality of readers’ interpretation as a result of the quality of the content and the quality of the 

design features. Waller (2020) and Rose & Turner (2023) address messages communicated via 
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digital channels, and Jarrett (2023) develops the principles of Schriver (1997) and Kostelnick 

(1990b) in this light. 

 

Theme Four: Professionalization & Discipline Formation 

 

The fourth theme of the historical overview is professionalization and consolidation of 

information design as a discipline. Books and papers such as Horn (1999), Carliner (2000a, 

2000b, 2001) described the information design profession and practice. Another line of papers 

and books documented how information design as a field had become more recognized and 

legitimate. Examples include Malone (2011, 2015, 2019). A paper by Pettersson (2002) showed 

how information design could be viewed as an integrated discipline. The books and papers in this 

theme show how information design has matured from a loose collection of activities to a 

profession and discipline with its own organized activities, formalized education, professional 

practices, a growing body of information design theory, and increasing legitimacy. 

 

Synthesis and Closing Remarks 

 

 The four themes of the publication—Document Design & Rhetoric, Usability & Human-

Centered Design, Multimodality & Visual Communication, and Professionalization & Discipline 

Formation—each highlight a particular track information design has followed. Read together, 

however, the individual chapters and essays present a compelling and more complete narrative 

of the field’s history and development. Designing documents with effective visual hierarchies 

and rhetorical organization remains a crucial concern. However, there is a growing emphasis on 

usability and a "human-centered" design approach that is process-oriented and iterative. The 

methodology is judged successful by user experience. In addition to these concerns, issues of 

multimodality and visual communication have grown in importance because of the unique ways 

in which meaning is made in a digital culture that combines static and interactive visual images 

with text. Finally, the field of writing studies/design studies has grown more professional, 

establishing itself within higher education through organizations, programs, and models of 

integration. Information design is an increasingly diverse field that draws on many disciplines 

and requires a balance between accurate information and effective design. Table 1 summarizes 

the findings and the emerging themes: 
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Table 1 Core Themes in Information Design: Focus, References, and Key Insights 

 
Source: created by the authors. 

 

Discussion and Implications 

 

 The four themed sections present recent research from the fields of document design and 

rhetoric, usability and human-centered design, multimodality and visual communication, and 

professionalization and discipline formation. Together, they contextualize information design and 

its practice within a wider interpretative framework. 

Document Design and Rhetoric represent early studies and essays, such as Greene 

(1933), Paterson & Tinker (1940), and Tinker (1963). The work of Kostelnick (1990a, 1990b), 

Schriver (1993, 1997), and Waller (2012, 2020, 2021) in the area has emphasized the rhetorical, 

cultural, and ethical bases of “good” design decisions. Authors such as Redish and Barnum (2011) 

and Rose (2016) have highlighted that much current work focuses on workplace safety 

information. A recent example of studies focused on the national cultural level related to 

information design for workplace safety is Lafraia, Waller, and delin (2026). Integrating 

rhetorical awareness into an organization’s communication system may produce more persuasive 

messages, more culturally sensitive design, and more ethically responsible information. The 

Theme Focus
Representative 

References
Key Insights

Document Design & 

Rhetoric

Heuristics, prospect theory, 

disposition effect, framing, 

overconfidence

Greene (1933); Paterson & Tinker 

(1940); Tinker (1963); Kostelnick 

(1990a, 1990b); Schriver (1993, 

1997); Waller (2012, 2020); Waller 

& Delin (2021); Redish & Barnum 

(2011); Rose (2016)

The field evolved from early 

concerns with readability and 

typography to include rhetorical, 

cultural, and ethical dimensions, 

consolidating document design as a 

communicative and critical practice.

Usability & Human-

Centered Design

User-centered design, 

usability testing, human-

computer interaction

Gould & Lewis (1985); Barnum 

(2002); Nielsen (2000); Norman 

(2004); Horn (1999); Carliner 

(2001)

Usability became a central quality 

criterion, reinforcing iterative 

processes and adaptation to user 

needs and expectations.

Multimodality & 

Visual 

Communication

Integration of text, images, 

graphics, and multiple 

semiotic modes

Jewitt (2009); Rose & Turner 

(2023); Jarrett (2023); Kostelnick 

(1990b); Schriver (1997); Waller 

(2020)

Multimodality expands the scope of 

design, showing that meaning is 

constructed through multiple modes 

beyond text, particularly in digital 

environments.

Professionalization 

& Discipline 

Formation

Consolidation of the field 

as a profession and 

academic discipline

Horn (1999); Carliner (2000a, 

2001); Malone (2011, 2015, 2019); 

Pettersson (2002); Carliner 

(2000b)

Information design established 

itself as a recognized discipline and 

profession, supported by 

associations, educational programs, 

and integrative models that provide 

coherence to the field.
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bottom line: more effective safety information. 

Usability and Human-Centered Design are methodologies that encompass several 

stages. Such a methodology takes into account users' needs and expectations. In emerging 

markets across developing countries, where the Fintech wave is taking hold, new challenges and 

opportunities for growth are emerging. The studies by Barros et al. (2026) show that users’ risk 

perception and trust are crucial factors in the adoption of Fintech services. Therefore, in the 

competitive financial services market, information design is crucial for the design of digital 

technologies that are transparent, usable, and cognitively and emotionally correct. Usability will 

be a crucial determinant of the adoption of digital technologies in the fast-growing financial 

market. Hence, the importance of Human-Centered Design for technological innovation 

(Barnum, 2002; Carliner, 2001; Gould & Lewis, 1985; Horn, 1999; Nielsen, 2000; Norman, 

2004). 

Multimodality and Visual Communication. One aspect of this is multimodal analysis. 

Developed by Jewitt (2009), multimodal analysis considers the interactions among semiotic 

modes (text, images, sound, and physical action) and how meaning is made from their combined 

use. However, traditionally, information designers have dealt with two modes: text and images, 

trying to ensure that the quality of the content and the individual design features translate to good 

interpretation by the reader. 

Waller (2020) and Rose & Turner (2023) advocate for designers to explore messages 

across multiple modes, channels, and contexts. This evolution has increased, rather than 

simplified, disciplinary complexity. Earlier works by Schriver (1997) and Kostelnick (1990b) 

delineated effective practices in writing, visual elements, and organization. Currently, Jarrett 

(2023) extends these principles to multimodal design, emphasizing enhanced clarity, 

engagement, and organizational innovation (Jewitt, 2009; Kostelnick, 1990b; Rose & Turner, 

2023; Schriver, 1997; Waller, 2020). 

Professionalization and Discipline Formation need the formalization of knowledge and 

the institutionalization of practice and information. This process has started and evolved over the 

last two decades, and is further reflected in book chapters and articles which map the field of 

information design and its research and practice history (Carliner, 2000a, 2000b, 2001; Horn, 

1999; Malone, 2011, 2015, 2019; Pettersson, 2002). 

There are implications for other areas where it can make a difference, for instance, to 

design effective safety instructions (Lafraia et al., 2026), and how Information Design can affect 
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Fintech adoption, focusing on issues related to digital trust (Barros et al., 2026). Innovation at the 

organizational level (Dias et al., 2026a, 2026b), through the employment of design strategies to 

achieve competitive advantage, has been addressed by several studies. The use of design 

strategies in industrial energy systems (Bastos & Dias, 2026) illustrates the potential of such 

practices to technical communication in general and to engineering in particular. In the area of 

corporate training, the applications of serious games (Carvalho et al., 2026) demonstrate how 

design strategies are developed and guide learning and value-creation processes. Information 

design is not confined to the remit of communication studies but is an essential discipline for 

knowledge societies and, therefore, highly relevant to numerous fields and industries. 

 

CONCLUSION 

 

 In conclusion, Information design in this article is viewed through the perspectives of four 

core themes: document design and rhetoric, usability and human-centered design, multimodality 

and visual communication, and professionalization and discipline formation. Information design 

is now a mature discipline, professional yet distinctive, and integrated yet interdisciplinary. 

Information design is more than just a technical skill. Information design also includes a rhetoric, 

user-centered methods, a variety of media and means of expression, and, finally, professional 

credibility. Information design can contribute to effective communication, ethical practices, and 

corporate success. The found themes thus reflect the growing significance of a discipline 

fundamental to knowledge societies. 

This article is not just a collection of best-practice approaches and new research in the 

information design discipline. The article also explores the potential implications of effective 

information design for other research disciplines. Information design has rich theoretical, 

practical, and ethical implications for many areas of study and application. Therefore, information 

design is not confined to the field of Communication Studies. Its application and significance also 

extend to safety management, the application of information technology in finance, 

organizational change and innovation, industrial engineering, and corporate training and learning. 

Information design is an interdisciplinary practice that links theory and practice, tradition and 

innovation, and communication and technology. Information design is, therefore, one of the most 

important fields for creating, communicating, and understanding information. 
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FUTURE RESEARCH 

 

There are many promising avenues for future research, but one direction I find particularly 

promising is an exploration of the intersections of document design and rhetoric in cultural 

contexts of globalized societies. Thus, a comparison of practices across industries in different 

countries could highlight how different rhetorical strategies are used to shape the purposes and 

messages of information design to accommodate cultural differences. 

Future research could examine how usability and human-centered design can significantly 

influence the adoption of emerging technologies. While preliminary findings on Fintech adoption 

(Barros et al., 2026) identified risk perception and trust as predictors of adoption, understanding 

how usability can be used to increase the adoption of interfaces for artificial intelligence, health 

technologies, and communication systems for smart infrastructure could result in powerful 

information design solutions for tackling complex problems. 

Further research into meaning-making in multimodality and visual communication within 

increasingly complex digital contexts would be valuable. In innovative organizations, 

communication strategies are instrumental to success. An investigation is warranted into how 

various communication modes generate meanings conducive to organizational innovation. 
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